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On May 12th, 2022, State Representative Morgan
Cephas and the Overbrook West Neighbors CDC
(OWN) hosted The Overbrook Night Market
(TONM), a dynamic street food festival including
food trucks, a live podcast stage, a beer/ wine
garden, and 2 DJ zones. This infographic provides
a general overview of the impact and economic
reach of the event.
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How did you hear about the TONM?
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Want to See More of...
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*Data results obtained from a survey conducted by the Office of State Representative Morgan Cephas post the TONM 2022

Every
out of

C2
Consu l t i n g

C2
Consu l t i n g

C2
Consu l t i n g

C2
Consu l t i n g

C2
Consu l t i n g

C2
Consu l t i n g

C2
Consu l t i n g


